
  

 

CALLING ALL ENTREPRENEURS: 

FINANCIAL COMMUNICATION IS 

NOT JUST FOR BIG 

CORPORATIONS! 

 

 

The Entrepreneur and Marketing Clubs kicked off the New Year by co-hosting on Jan, 27th a lively event 

at Soleilles Cowork dedicated to helping SMBs discover how Financial Marketing and 

Communication can boost both the visibility and credibility of their company. 

 

Morgane Rollando, Founder of Synerfia, CFO à la carte to start-ups and expert in finance, explained to a 

diverse mix of participants from Financial Communication experts to small business owners, the key to 

using a company’s finances to create a powerful marketing tool and a platform for answering sometimes 

difficult questions from financial partners.  

 

Financial communication may sound tricky at first, not all entrepreneurs being immediately familiar with 

cash flow, business plan, KPIs, income statement… although mastering your financial communication is 

critical in convincing stakeholders, investors and bankers.  

 

Morgane was joined by Noel Thevenet, founder of Petite Planet Marketing, who gave a professional 

marketers’ point of view and examples of the use of Financial Marketing by companies such 

asArchiduchesse, a French ecommerce site. 

http://www.soleillescowork.com/
http://www.synerfia.com/
http://petiteplanetmarketing.com/
http://www.archiduchesse.com/


  

 

 

Who is your customer?  

A key marketing question that also applies to financial marketing is: Who is your customer? Yourself, as a 

company owner or general manager, your shareholders and business partners, your bank and money 

lenders… but also the tax office, your investors, public oganisations you may be negotiating with for 

subsidies. Your customers, your employees and your competitors will also keep on the lookout for all 

financial information coming from your company. 

 

What message do you want to convey?  

What is the goal of the message you want to deliver through your financial communication? To build trust 

and confidence by comforting outsiders & insiders that your company is healthy and will be even more 

successful in the future. So, yes, you’ll have to do the math, compare your actuals with projections, analyse 

trends, and overall keep consistency with KPIs in your various presentations. 

 

Better communication = better treatment from financial partners  

 

The conference was then put into perspective by a live case study by Susan Haimet, founder of DreamFace 

Interactive. Susan explained how using financial marketing had not only helped her to create a positive 

relationship with her bankers, shareholders and investors but also had given her a way to be more vigilant 

in developing and keeping-up-to date documents and other company information. This has been very 

helpful in giving her the resources to be able to immediately be in a position to seize opportunities when 

they turn up and to anticipate sometimes difficult questions about company finances and strategy. 

 

The take-away?  

Even small business can benefit from being proactive about their financial situation and putting in place a 

financial communication and marketing strategy to increase a company’s visibility and credibility. Like 

marketing products and services, it’s always important to keep in mind the customer, the context and be 

consistent in communications. 

http://dreamface-interactive.com/
http://dreamface-interactive.com/


  
 

 

 

The conference closed with best practice suggestions from the audience and ended on a networking 

cocktail. The event was proposed, organized and facilitated by PWN Paris members Morgane Rollando, 

Susan Haimet, Noel Thevenet and Marie Khayat. 

 

The Entrepreneur and Marketing Clubs look forward to inviting you to future conferences and 

workshops that aim to provide insightful information, support and networking opportunities to SMBs. 

The presentation of the event can be viewed and downloaded here. 

 

Noel Thevenet, Founder Petite Planet Marketing and PWN Paris member. 

 

http://www.slideshare.net/noelthevenet/financial-communication-and-marketing-for-smbs

